Visual marking and the perception of salience in visual search.
In the present study, the gap paradigm originally developed by Watson and Humphreys (1997) was used to investigate whether the process of visual marking can influence the perceptual salience of a target in visual search. Consistent with previous studies (Watson & Humphreys, 1997), the results showed that search was not affected by the presence of the preceding distractors when the target was relatively low in salience. This finding suggests that visual marking can increase the efficiency of visual search by decreasing the size of the search set. However, more important, the results also showed that search was affected by the presence of the preceding distractors when the target was relatively high in salience. This finding suggests that visual marking may be limited in its ability to increase the perceptual salience of the target. Together, the results of the present study suggest that the effectiveness of visual marking may vary as a function of search context.